PORTFOLIO IN MEDIA STUDIES
DEADLINE – FRIDAY 2nd DECEMBER 2011.
Assignment Checklist
GENRE FOCUS: MUSIC VIDEO
The following should be provided as evidence by way of an appendix to your coursework. All aspects will be collected digitally so must be stored on your user space on the Macs in order to be marked. 
PRE-PRODUCTION
· Research Presentation as either Keynote, illustrated essay using Pages, videoed presentation or audio podcast, into a relevant media institution. i.e. EMI Records, Polydor Records, Virgin Records etc.
· Who are they? What is their history?
· What do they do?
· What artists do they represent? What audiences do they target?
· How do they use music videos to promote their artists? You could provide some examples.
· Research into your role within the group.

· Camera operator.

· Lighting.

· Director.

· Producer.

Remember that you are looking at their role within MUSIC VIDEOS specifically.

· An analysis of a music video from the same genre of music.
· What type of video is it?

· What conventions have been used?

· What does it say about the artist?

· Who do you think the audience is?


· Mind map generating initial ideas – you should include ideas for each type of music video that we have looked at.
· Initial storyboard for your music video idea.
· EXTENSION – going for A*? – Try taking some photos and turning this into an ANIMATIC by editing along with the music to see what it looks like.
· Evaluation and refinement of storyboard. What will you change? What works well?

· Shooting script for your music video including camera moves and how you are going to set up your camera.
· Photographs of the locations that you are going to use along with any notes about problems that you may have filming there.
· Camera set-up diagrams showing where you are going to place you camera for particular shots.
· Shooting schedule showing when and in what order you are going to film the video.

PRODUCTION
· Photographs of you shooting the video.

· Need to show you doing the role that you are going to be marked for.


POST PRODUCTION

· Screenshots of you editing the video.

· A ROUGH CUT of the video – without titles, transitions or special effects.

· A FINAL CUT of the video – complete with transitions, titles, special effects etc.
October 3rd-7th 2011





Oct 10th-14st 





Oct 17th – 21st 





Oct 24th – Nov 11th





Nov 14th – Dec 2nd 








